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1. 7ov= DENEFE R (impression formation) [IE##] b.
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2 . ~o—%R(halo effect)  [FfE]  C.
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3. vreut R (Pygmalion effect)  [IEf#] d.
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4 . FEE/RIE(causal attribution)  [EfZ  C.

[zl Afic iﬁﬁﬁk%m%éﬁé k«@%%Oif%éTEEm%@%JﬁWbo
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NI, REUIANITIFIET 5 B O &tER/ 31 7 A (self-serving bias) W4AEL 5,

5. &%b%ﬁ@)ﬁ@ﬂ%ﬁ(&ttribution of success and failure) [EfE] C.
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6. z=m FIAR I FE R (cognitive dissonance theory)  [IEfi#] A.

[fEst] R R & 1%, 7 = AT ¢ —(Festinger, L)2MEE L2 Him Th D, A
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7. H . 2/~ (self-presentation) [EAZ] a.
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8 . BER(self-disclosure) [EfZ] Q.

[ A B R(self-disclosure) & 13, B3 B H BT 2 EH A FE OME 125 L TSREN
WRET D2 L2 EWT 5, BOBRIT, BAOKMHIRELZHERFLZY . BCEEEZH
L L7205 DI D, FHFENLGACHTREZZ T 5L, B bHEFICK L CRERED
BRSO AR ZRTEAO 2 & & B C B O (reciprocity) & V9,

9. vmmyrrzL Z(psychological reactance)  [IEfi#g] A.
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A EMES, 7 L—A 5 (Brehm&Brehm) OAFFREIZ LS & EF L OHETR - wIXEE
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1 0. 2gmsEGwo step persuasion) [IEf#] b.
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